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What does the public think we do?

#DeepLearning



Bat Rangers

St. Mother Teresa 

Catholic Elementary 

School

Courtice, Ont. 



Viral PSA

● Nearly 100,000 views 

online

● Significant local, 

provincial news 

coverage 

● Hundreds of community 

engagements online 

and at school level

http://www.youtube.com/watch?v=8TGF_08sarQ




What does the public think we do?
Community Relations

• Bat Rangers have held multiple community “bat house builds” 
and have supplied more than 60 completed bat homes to area 
properties. 

• During the school’s first bat house build in the 2017-18 school 
year, more than 20 members of the local community came in 
to donate their time, despite not having any formal connection 
to the school. 

• The Canadian Wildlife Federation has partnered with the Bat 
Rangers 

• The Toronto Metro Zoo has partnered with the Bat Rangers



Keep an Eye on 

Your Actions

Monsignor O’Donohue CES

Peterborough, ON

Grade 8 class garners 

thousands of views 

on Catholic Graduate 

Expectations video



● Video promoted during 

CEW 2018 

● More than 18,000 views

● Featured in OCSTA 

Together in Faith 

campaign

● Successful community 

relations promoting 

Catholic education 

http://www.youtube.com/watch?v=KP6XhJsVl0M


Passionate teens convince 

Clarington council to 

accelerate opening of new 

youth centre

St. Francis of Assisi CES

Newcastle, ON



#MediaRelations

Strengthening the 

CDSB Profile



Keys to maintaining positive 

media relations

● Remember, it’s a 

relationship!

● What are newsrooms 

looking for? 

● Appreciation for the role 

of the media

● Understanding massive 

transition in media 

landscape



Media Landscape in Ontario 

● Fall of the Ontario 

newspaper

● Increased concentration 

of media ownership  

● Rising dominance of 

Google, Facebook re: ad 

revenue 



Changing 

Communication Tools 

● The press release is a 

dinosaur

● Cutting out the 

middleman - websites, 

social media, direct 

messaging, video 

production and online 

advertising 



Media still play pivotal 

role in strengthening 

the CDSB Profile

● Media have ability to 

reach vast audiences

● Effective way to draw 

attention to positive news 

stories

● Transparency 

● Reputation management 

● Crisis communication



The Role of Board 

Communications in 

Supporting Trustees 

● Information is key

● Talking points for 

media/constituents

● Social media training

● Understanding your 

Board’s communications 

protocol 


