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WORK'IN THE
MILLENNIAL AGE

WHAT GENERATIONAL CHANGE MEANS FOR THE
FUTURE OF EDUCATION.

DAVID COLETTO, CEO

ABACUS 7.7







Obamas New Boss |/ #2 McCain vs. Brze

DO MILLENNIALS
HAVE THE WORST
BRAND OF ANY
GENERATION?







Estimated Canadian
Millennial Population:

9.5 Million

% of Canadian New Millennial households
pulation: formed annually
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PROJECTED POPULATION BY GENERATION
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UPBRINGING










35%

Growing up, many people
told me that | could achieve
anything, | wanted.

o ‘ Source: Abacus Data, Oct 2015, n=1,004
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MILLENNIALS

LOVE BEING
CONSTANTLY
CONNECTED
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On average, Millennials have
5.5 devices connected to the

Internet In their - homes.




- 48% of Millennials say they

= rely most on their mobile
S phone to access the Internet.




- N 94% of Carf‘ﬁil
= own a sm




Over 1 in 4 Canadians

aged 18 to 29 DO NOT

subscribe to cable or
satellite.
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